
 
 
 
 

 
 
 

The Increasing 
Invisibility  

of   
Women In Irish Sport 

 
Images of Sports Women in  

Irish Newspapers .  
(April 2007). 

 



 
 
 
 

 
The Facts In 2007 

 
The Dublin Sports & Recreation Council has repeated, for the fifth time, the 
research exercise we first carried out in the Spring of 2002.  
 
This year the project counted the number of photographs of sportsmen and 
sportswomen in 6 principle Irish National Newspapers over a 15 day period.  
 

This year we increased the sample time span from 10 days to fifteen 
days and increased the number of newspapers from 5 to 6. 
 
The Newspapers were; 

� The Irish Times 
� The Irish Examiner 
� The Irish independent 
� The Irish Star 
� The Irish Sun 
� The Irish Mirror 

 
The 2007 poll was carried out on the following days. 
26th, 27th, 28th, 29th & 30th March 
2nd, 3rd, 4th, 5th,& 7th of April 
9th, 10th, 11th, 12th & 13th of April. 

 
NewsPaper Total Photos Photos of Men Photos of Women % 
Irish Times 308 299 9 2.9 
Irish Examiner 728 702 26 3.6 
Irish Independent 571 553 18 3.15 
Irish Star 1906 1890 16 0.84 
Irish Sun 1426 1418 8 0.56 
Irish Mirror 1564 1563 1 0.06 
All Papers 6503 6425 78 1.2 

 
Sadly, the 2007  are significantly worst than other years. 

In 2002:  2.78% of the photos were of women. 
In 2003:  2.56% of the photos were of women. 
In 2004:  2.89% of the photos were of women. 
In 2005:  3.3% of the photos were of women. 
In 2007:  1.2% of the photos were of women. 
 

A photograph was considered to be a Team shot (1 photo) if it contained more than 4 
people of the same gender. Officials were counted  -members of the public were not. 

 



 
 
 
 

 
 

Distribution of the 78 Photos of women across the  6 National 
Papers during the 2007 test period. 
 



 
 
 
 

 
Photos by Newspaper compared to previous years 
 
 
 
 
 
 
 
  
 

 
In Jan 2002 over 10 days:  of 1979 photos 1924 were of men and 55 
were of women. 2.78% of the photos were of women. 
 
Nov 2003, over 10 days:  of 2687 photos, 2628 were of men and 69 
were of women. (2.56%) 
 
In Nov 2004, over 10 days:  of 2946 photos, 2861 were of men & 85 
were of women (2.89). 
 
In Oct/ Nov 2005 , over 10 days:   of 2753 photos, 2662 were of men 
& 91 were of women (3.3%). 
 
In March/ April 2007, (over a three week period) of 6503 images 6425 
of these were of men and 78 were of women ( 1.2%) 

 
 

The Invisible Women In Irish Sport 
 

 02 03 04 05 07 
Irish Times   10 11 9 
Irish Examiner   26 20 26 
Irish Independent   18 10 18 
Irish Star   25 45 16 
Irish Mirror   6 3 1 
Irish Sun     8 



 
 
 
 

We in the Dublin Sports & Recreation Council have no doubt that 
these figures are not at all representative of the numbers of women 
involved in sport at all levels from recreational to elite.  On the 
basis of last year’s figures the Dublin Sports & Recreation Council 
carried out a Post Card campaign aimed at encouraging the 
National News Papers to give women athletes the level of coverage 
they deserve.  
  
So, why is it that women are so badly represented in the sports 
pages of our national Newspapers?  The most common explanation 
offered is that it is men who read the sports pages and, therefore, 
the material is tailored to suit their tastes in sport. Yet, if we stick 
with that logic – nothing will change because women won’t be 
interested in the sports pages as long as there is nothing there of 
interest to them – and the vicious circle continues.  
 
 
 
 
 
 
 
 
 
The Dublin Sports &Recreation Council call on all Journalist 

and Newspapers, both Local and National, to become 
proactive on the representation of Female Athletes and 

Players in the reporting of Sports in all Irish Newspapers .  
 

There are lots of women & men in Ireland both active and interested in 
women’s sport. Give us more cover age and they will start to give you their 

custom.  It can be a win/win all round. 



 
 
 
 

 
 
As part of an extensive consultation carried out by the Dublin Sports & Recreation 

Council in 2002, the following points were noted on women and the media. 
 
Stereotyping of women in all communication systems, especially in the media. 
 
Our initial research on the number of girls and women featuring in the 
photographs in all of the Sports sections of all the Irish Daily Newspapers on a 
series of randomly chosen days, shows the absolute predominance of male 
imagery and male activities in the presentation, and therefore perception, of 
Sport in our national newspapers.  The media presentation of Sport & 
Recreation is a key player in the vicious circle within which men read sports 
pages because men appear in sports pages because..... 
 
Our research indicated that, over ten days, 1979 individuals featured in the 
sports pages of 5 Irish National Newspapers.  1924 ( 97.22%) of these 
photographs were of men and and 55 ( 2.78) were of women.  
 
We would suggest that this is an appropriate indicator and that we should be 
aspiring to an increase to 15% women within five years. 
 
Our discussions  explored the general phenomena of newspaper reading - and 
in particular the reading of sports pages.  It was accepted as a current fact that 
mainly men read the sports sections of newspapers - therefore, as long as men 
are the newspaper’s main client base,  it is not surprising that primarily men 
are featured in these pages. Whilst this may be the case - it was felt that it still 
does not in any way justify a 97/3 ratio. 
 
An interesting, but inconclusive, debate took place exploring why women do 
not read the sports sections of newspapers. There was however agreement that 
part of the truth lay in the traditional roles allocated to men and women in our 
society. 
 
Should we encourage more women to read the sports sections or should we 
lobby the newspaper industry to make these pages ( and indeed many other 
pages) more relevant to women ?   
 
Should women make the effort to play the media game  and to promote 
themselves and their achievements more assertively ?  
 
Is the media reflecting, or creating, the gender reality in which it operates ? 
 
It was noted that at least one Women’s Sports magazine had been attempted in 
Ireland and had failed to remain commercially viable. This raised many 
questions; 
Was it that women are not interested in such a publication? 
Did the advertisers support the womens’ sports magazine  in the same way as 
they do men’s sport ? 



 
 
 
 

In 2004 Kevin Myres, writing in the Irish Times argued that women are simply not 
good to justify more coverage… 



 
 
 
 

The Dublin Sports & Recreation responded to Myres with the following 
open letter - published several days later. 

 
Dear Editor, 
Generally speaking women are not very good at sport..” according to Kevin Myers ( 
IT Fri Oct 8th)  that’s why we don’t see many pictures of sports women in the papers.  
He also proceeds to enlighten us to the fact that “all other things being equal, a picture 
desk will always opt for a picture of a women over a man.” 
No body seems to have told his own newspaper’s picture desk about this ‘fact’.  
 
In the same newspaper, on the same day, (excluding images of columnists and 
advertisements)  there were 19 male, to 5 female images, relating to Political stories.  
“All things being equal” as Kevin says - women must not be very good at Politics. 
There were 13 male, to 5 female, images relating to Art/Media stories. 
“All things being equal” - women must not be very good at the Arts. 
There were 7 male to 0 female images relating to crime stories. 
“All things being equal” as Kevin says… 
16 male and 4 female images in the business section. 
18 males and 0 female in the sports section. 
Only in fashion did women thrive  7 / 0 – ( all modelling material by male designers). 
Throughout the paper there were 73 male , as against 21  female, images. 
“All things being equal” as Kevin says - Women must not be very good at Life, or the 
papers would be full of all those images of women the picture-desk is so eager to print.  
 
We in the Dublin Sports and Recreation Council carried out a piece of research quoted 
by the Oireachtas report on ‘Women in Sport’ regarding media coverage. We counted 
all sports images in Irish newspapers over a 10 day period and found that there were 
2,687 images of which only 69 were of women.  
 
The imagery in our national newspapers is not a passive reflection of reality – it is a 
powerful subconscious influence on the shaping of the readers perception of reality 
and, in turn, on the shaping of reality itself.  Many people within the sports world are 
working hard to overcome a long tradition of male domination in sports. For example, 
how many readers are aware that women’s soccer was a thriving sport in the early 30’s 
in England until the FA banned the use of all its grounds by women.  Positive change 
takes time and until the white males journalists of this world stretch their minds 
enough to explore the life experience and perceptions of those who are not born with 
their supremacist privilege   - “All else will never be equal” – regardless of what 
Kevin says, 

 
Sincerely 
Brendan Dowling 
Chairperson, Dublin Sports & Recreation Council 



 
 
 
 

 
 

This project is initiated by the Dublin Sports & Recreation Council in 
Partnership with Irish Martial Arts Commission & Whitefriar / Aungier 

Area Community Council. 
 
 
 
 
 
 
 
 
 
 

 
This project is funded by the Dublin City Community Forum. 

 
 
 
 
 
 
 
The day to day research was conducted by Jasmine Lehmann 
 
 
 
For further Information Contact  

 
 

 
 

 
 

 
 
 
 
 
 
 

 
 

Whitefriar - Aungier

Brendan Dowling,  
Dublin Sports & Recreation Council,  
Dublin Community Forum,  
Community & Enterprise,  
Block 4 Floor 1,  
Civic Offices,  
Dublin 8.   
 
Tel: 0872 940735  E Mail   
 
Hcommunity@iol.ieH  . 
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